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OUR YOUNG GOT OLD

GE“ Z IS OUR NEW FOCUS,
ALPHA LATER....
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HOW LONG DOES IT TAKE TO GONSUMERS
TO MAKE R PURGHASE OEGISION?

ONSUMERS TYPIGALLY
AKE PURGHASE
JEGISIONS IN LESS THAN
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FLAVOURED WITH

AGAVE SPIRIT

APPROAGH




RETAIL METIR BRINGS ADDITIONAL
SALES AND BRAND UPLIFT IF PART
OF TOUGHPOINT MIN



“RETAIL IS ¥

Mie .

OR LOST ON TH
SHOP FLOOR.™

“If your brand assets are
compromised there, you lose
the memory structures built by
ATL.



A BUSINESS WITH GONSISTENT BRANODING TENDS TO
EXPERIENGE UP T0 20% GREATER OVERALL
GROWTH AND 33% HIGHER REVENUE GOMPARED TO

JNE THAT STRUGGLES WITH OFF-BRAND GONTENT.
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Brand Consistency Report




SONG 1. - PEBIENT

SONG 3 - WTPB TOUGHPOINT ORGHESTRATION/PRIORITIZATION

1L RETAIL MEDIR
SONG 3. - IBIJNSISTENP-V

JB0NUS TRAGK
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